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Accor Hotels Super Sale comes back
with the hottest accommodation deals of
the year
Up to 50% online discount for participating hotels from Accor’s
global network
It’s that time of year when booking a holiday becomes more affordable with Accor Hotel Super Sale.
This is a great opportunity to save up to 50% when booking online at accorhotels.com/supersale These
super-hot deals last for only one week. The booking period is during 16th June to 22nd June 2011 for a
stay period of 8th July to 4th August 2011.
Travellers can now choose to spend their break in any of 14 countries across Asia Pacific in 40 breathtaking destinations such as Bangkok, Phuket, Kula Lumpur, Bali, Shanghai, Hanoi, Vientiane, Hong
Kong, Seoul, Tokyo, Mumbai, Auckland and Sydney as well as many great destinations around the
world including Paris, London, Rome, Barcelona and many others.
Accor Hotels Super Sale 2011 starts from USD$25. Various Accor hotel brands are part of this
incredible offer including Pullman, MGallery, Grand Mercure, Novotel, Mercure, ibis and all seasons.
The promotion is valid at almost 1,000 hotels including:
India
- Novotel Hyderabad Airport
- Novotel Mumbai Juhu Beach
- Grand Mercure Bangalore
Australia
- Novotel Sydney on Darling Harbour
- Pullman Reef Hotel Casino
- Grand Hotel Melbourne – MGallery
Indonesia
- Novotel Jakarta Mangga Dua Square
- Mercure Surabaya
- The Royal Beach Seminyak, Bali
Malaysia
- Novotel Kuala Lumpur
- Novotel Kota Kinabalu
- Pullman Kuching
- Pullman Putajaya

Singapore
- Novotel Singapore Clarke Quay
- Grand Mercure Roxy
- ibis Singapore on Bencoolen
- ibis Singapore Novena
Japan
- Novotel Sapporo
- Mercure Hotel Ginza Tokyo
- Mercure Narita
Thailand
- Novotel Bangkok Fenix Silom
- Novotel Bangkok on Siam Square
- Novotel Beach Resort Panwa
- Veranda High Resort Chiang Mai
Vietnam
- Novotel Nha Trang
- Mercure Hanoi la Gare
- Mercure Danang

Get more for less during the Accor Hotel Super Sale, June 16th – June 22nd. Visit the Accor Hotels
website www.accorhotels.com/supersale for more information.
Ends**

*Terms & Conditions
Super Sale
th
nd
Offer valid for bookings made 16 and 22 June 2011. Must be prepaid online at www.accorhotels.com/supersale for
th
th
stay(s) between 8 July and 4 September 2011 in any participating hotel according to availability¹.
During the booking process, a public rate will be automatically proposed when the "Super Sale" rate is not available on
the dates requested. Payment must be made online by credit card at the time of booking.
Prices displayed per night, single or double rooms, do not include breakfast. Foreign exchange rates are for information
only and are not binding. Exchange rate are only confirmed upon booking. If payment is made in a currency other than
that used at the hotel, exchange fees may apply.
Offer cannot be changed, cancelled or exchanged after booking, and it cannot be combined with other discounts or
special offers.²
Offer valid in participating Accor hotels and subject to availability for this promotion, excluding any black-out dates set by
hotels. ¹
th

¹Black out dates: The promotion will not be available in hotels in the United Kingdom before 17 July 2011. The
nd
promotion will not be available for stays in Paris hotels from 22 August 2011.
²Accor Advantage Plus members will receive their usual 10% discount on top of the "Supersale" rates at participating
hotels across Asia Pacific.

Accor, the world's leading hotel operator and market leader in Europe, is present in 90 countries with
4,200 hotels and more than 500,000 rooms.
Accor's broad portfolio of hotel brands - Sofitel, Pullman, MGallery, Novotel, Suite Novotel, Mercure,
Adagio, ibis, all seasons, Etap Hotel, Formule 1, hotelF1 and Motel 6, and its related activities, Thalassa
sea & spa and Lenôtre - provide an extensive offer from luxury to budget. With 145,000 employees
worldwide, the Group offers to its clients and partners nearly 45 years of know-how and expertise.
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