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Mercure Nottingham
City Centre Hotel opens its doors
On 26 September 2011, Mercure hotels launch a new 76-room, 4 star hotel located in the
fashionable Lace Market area of Nottingham – Mercure Nottingham City Centre Hotel.
Originally a coaching inn, constructed in 1822, the building has undergone a complete
renovation, transforming it into a chic, contemporary hotel. At the same time, the hotel exudes
a sense of tradition and its heritage is preserved in the original facade and the oak staircase
dating from 1822.
In celebration of the famous fashion designer and Nottingham resident Paul Smith, references to
his iconic trademark striped designs are featured throughout the public areas of the revamped
hotel. The guest rooms have all been tastefully redecorated and have en-suite facilities, air
conditioning and high-speed WiFi internet access.
The hotel restaurant offers local speciality dishes as well as Mercure’s renowned Les Grands
Vins collection of specially selected wines – an extensive wine list of high quality regional and
international wines. Les Grand Vins are sold by the glass as well as the bottle to enable guests
to broaden their field of discovery and enjoy the best wines without breaking the bank.
Additional facilities include three spacious contemporary meeting rooms and a fitness centre for
guests to utilise during their stay.
Sue Wheldon, of Brand Architects, who designed the interiors of the hotel, said: “I was inspired
by the history of the hotel and the extraordinary array of famous guests that have come through
its doors over the years. We have portraiture, art and historical keepsakes on display which
reflect figures as diverse as Charles Dickens, DH Lawrence and Elizabeth Taylor and Richard
Burton. Nottingham’s rich fashion and textile heritage is also brought to life with Paul Smith
fabrics and references.”
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Koolesh Shah, owner of the hotel, commented, "Guests will be pleasantly surprised by the
unique fusion of the past and present within the interior of Mercure Nottingham City Centre
Hotel. The hotel brings a modern twist to a building with an extraordinary history and we look
forward to welcoming our guests through our doors to experience it firsthand.”
Part of the international Accor Hotel Group, Mercure Nottingham City Centre hotel is owned by
London Town Hotels. With the opening of the Nottingham hotel, there are now 44 Mercure
hotels across the UK, with the brand set for further expansion.
Hotel guests will also be able to benefit from Accor’s worldwide A|Club loyalty scheme which
enables members to earn reward points at more than 2,300 Accor Group hotels in 90 countries.
- End For more information please contact:
Ruth Law on 020 70257549 or Sarah Bull on 020 70257564 or email accor@grayling.com
Mercure, a genuine experience guaranteed by a strong brand.
For business or leisure, Mercure offers a real alternative to hotel chains and independent hotels. Mercure
is the only midscale hotel brand that combines the strength of an international network of 700 hotels with
guaranteed quality standards and the genuine experience of hotels, all different, rooted in their local
community and managed by passionate hoteliers.
With hotels located in city centres, coastal resorts and countryside, the Mercure network provides a
welcome in nearly 50 countries across the world.
More information on Mercure hotels is available on mercure.com

Accor UK and Ireland has a portfolio of 159 hotels and more than 21,500 rooms, with Sofitel,
MGallery, Novotel, Mercure, Ibis, All Seasons and Etap Hotel.
Accor, the world's leading hotel operator and market leader in Europe, is present in 90
countries with 4,200 hotels and more than 500,000 rooms.
Accor's broad portfolio of hotel brands - Sofitel, Pullman, MGallery, Novotel, Suite Novotel,
Mercure, Adagio, Ibis, All Seasons, Etap Hotel, Formule 1, hotelF1 and Motel 6 - provide an
extensive offer from luxury to budget. With 145,000 employees worldwide, the Group offers to
its clients and partners nearly 45 years of know-how and expertise.
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